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7 CFR Ch. XI (1–1–01Edition)§ 1250.505

(Agricultural Marketing Act of 1946, as
amended (7 U.S.C. 1621–1627) and Egg Re-
search and Consumer Information Act, as
amended (7 U.S.C. 2701–2718))

[48 FR 56566, Dec. 22, 1983]

GENERAL

§ 1250.505 Communications.

Communications in connection with
the Order shall be addressed to the Egg
Board at its business address.

§ 1250.506 Policy and objective.

(a) It shall be the policy of the Egg
Board to carry out an effective and
continuous coordinated program of re-
search, consumer and producer edu-
cation, advertising, and promotion de-
signed to strengthen the egg industry’s
position in the marketplace, and main-
tain and expand domestic and foreign
markets and uses for eggs, egg prod-
ucts, spent fowl, and products of spent
fowl of the United States.

(b) It shall be the objective of the
Egg Board to carry out programs and
projects which will provide maximum
benefit to the egg industry and no
undue preference shall be given to any
of the various industry segments.

§ 1250.507 Contracts.

The Egg Board, with the approval of
the Secretary, may enter into con-
tracts with persons for the develop-
ment and submission to it of plans or
projects authorized by the Order and
for carrying out of such plans or
projects. Contractors shall agree to
comply with the provisions of the
Order, this subpart, and applicable pro-
visions of the U.S. Code relative to con-
tracting with the U.S. Department of
Agriculture. Subcontractors who enter
into contracts or agreements with a
primary contractor and who receive or
otherwise utilize funds allocated by the
Egg Board shall be subject to the provi-
sions of this subpart.

§ 1250.508 Procedure.

The organization of the Egg Board
and the procedure for conducting meet-
ings of the Board shall be in accord-
ance with the By-Laws of the Board.

§ 1250.509 USDA costs.

Pursuant to § 1250.347 of the Order,
the Board shall pay those administra-
tive costs incurred by the U.S. Depart-
ment of Agriculture for the conduct of
its duties under the Order as deter-
mined periodically by the Secretary.
Payment shall be due promptly after
the billing for such costs.

§ 1250.510 Determination of Board
membership.

(a) Pursuant to § 1250.328 (d) and (e) of
the Order, the 48 contiguous States of
the United States shall be grouped into
6 geographic areas, as follows:

Area 1 (North Atlantic States)—Connecticut,
Delaware, Maine, Maryland, Massachu-
setts, New Hampshire, New Jersey, New
York, Pennsylvania, Rhode Island,
Vermont, Virginia, West Virginia, and the
District of Columbia;

Area 2 (South Atlantic States)—Alabama,
Florida, Georgia, Kentucky, North Caro-
lina, South Carolina, and Tennessee;

Area 3 (East North Central States)—Indiana,
Michigan, and Ohio;

Area 4 (West North Central States)—Illinois,
Iowa, Minnesota, Nebraska, North Dakota,
South Dakota, and Wisconsin;

Area 5 (South Central States)—Arkansas,
Colorado, Kansas, Louisiana, Mississippi,
Missouri, New Mexico, Oklahoma, and
Texas;

Area 6 (Western States)—Arizona, California,
Idaho, Montana, Nevada, Oregon, Utah,
Washington, and Wyoming.

(b) Board representation among the 6
geographic areas is apportioned to re-
flect the percentage of United States
egg production in each area times 18
(total Board membership). The number
of members of the Board, beginning
with the 1995–96 term, are: Area 1—3,
Area 2—3, Area 3—3, Area 4—3, Area 5—
3, Area 6—3. Each member will have an
alternate appointed from the same
area.

[59 FR 12155, Mar. 16, 1994]

ASSESSMENTS, COLLECTIONS, AND
REMITTANCES

§ 1250.514 Levy of assessments.

An assessment rate of 10 cents per
case of commercial eggs is levied on
each case of commercial eggs handled
for the account of each producer. Each
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